Live Better, Drink
Less campaign

» ” "/'I,/(é

Maristela G. Monteiro, MD, PhD Q

Senior Advisor on Alcohol
PAHO/NMH/MH
monteirm@paho.org




As required by the Alcohol Policy 19 Conference,
I/we have signed a disclosure statement and note the

following conflict(s) of interest:

None to Declare

ALCOHOL Evidence to Action: Building a Framework for Change
POLICY 19‘ September 14-16, 2022  Arlington, VA




Background

COVID-19 led to an increase in alcohol misinformation via social media and the internet, at the same
time that industry’s efforts to have a role in the pandemic response and to continue to sell alcohol, led
to changes in policies, an increase in sales and marketing online, and partnerships with governments
for the production of hand sanitizers, delivery of tests, vaccines, often associated with alcohol
marketing strategies and promotions.

The lack of health literacy on alcohol related topics is recognized for many years, and traditional
methods to reach the public are known to be insufficient to lead to significant changes in attitudes and
behaviors, as they can’t compete with the massive alcohol marketing. Ways to improve health literacy
using digital solutions are needed;

The pandemic also accelerated the need for a trusted, reliable source of accurate information to the
public, to increase their awareness about alcohol effects on health and development.

PAHO has never developed an awareness campaign and we considered that relying on social media for
spreading the ideas of a campaign could reach more people that the usual PSA.



ALCOHOL CAMPAIGN

* Marketing company (Rooftop) in charge of the WHO tobacco
campaigns, World Health Day, Unicef campaigns

 Same company was a partner on the development of the dialogue
conversations of “Pahola”

* Decision made to focus first on harms, given that it would be the first
campaign

e Use of social media and paid ads, all assets in 3 languages

* Linked after a week with the launching of Pahola

* Financial support to 5 countries to amplify campaign locally
 Campaign lasted about 2 months
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Campaign Video




Posters or Billboards
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MISS YOUR HITYOU

Don’t let alcohol get in the way.

Don’t let alcohol get in the way.

Don’t let alcohol get in the way.




Social media posts until Dec 2021
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The alcohol
industry will
never stop
trying to
convince you

to keep drinking




Whatis a
standard drink?

One sta
is 10 grams
of pure alcohol




NEW FACT SHEETS ON ALCOHOL ‘-
AND HEALTH e

ALCOHOL EPIDEMIOLOGY IN THE AMERICAS

ALCOHOL AND COVID-19
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HOW DOES ALCOMOL AFFECT YOOR SLESPY

ALCOHOL AND HEPATITIS C
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ALCOMOL i A R FALTOR FOR OVER 200 slALYH CONDITIONS.
MOST SRATIS RELATED 1O ALCOMIL CONSUMPTION ART DUE TO CANCIER,
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Pahola, the first digital specialist on
health and alcohol use
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HliveBetterDrinkLess + Pahola — Highlights
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LiveBetterDrinkLess + Pahola — .
Mentions Map s Q

Top countries

Colombia

Mexico

Argentina

United States Xx
Uruguay | &
Venezuela

Brazil




Emmons assodated with #LliveBetterDrinkLess
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Most used keywords on #LiveBetterDrinklLess & Pahgla pos

prolongado de tiempo tacticas de mercadeo

digestive problems

treatment and recowv... .

. . new technoloagies
digital de salud first digital healt... g

health
primera especialista | ways

riesgo de cirrosis uso de alcoho

alcohol risk

liver disease Consumo de aICOhOIpDWE”UI tools

alcohol
Stroke problemas de salud
segunda persona derrame cerebral

artificial intellig...
principal factor de...

alcohol use ultimo decenio
heart disease
menores de edad

access to informat.i...
primera trabajadora...



Top emojis used with
campaign messages
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How did #LiveBetterDrinkLess perform on Twitter?
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PAHO/WHO &
@pahowho

Alcohol use affects your health in many ways and
has been linked to high blood pressure, heart disease,
stroke, liver disease, and digestive problems.

Find out exactly what #alcohol does to your health 1}
Visit n paho.org/en/campaigns/I...

#LiveBetterDrinkLess

P 474.8Kviews

0:01/1:35 ¢y 7

11:27 PM - Nov 15, 2021 - Twitter Web App

Top #LliveBetterDrinklLess tweets

OPS/OMS &

@opsoms
Si piensas que tu o un miembro de tu familia pueden
beneficiarse de beber menos, obtén ayuda hablando

con Pahola @, la especialista digital de salud sobre el
consumo de alcohol de la OPS

EJ paho.org/es/alcohol/pah...

#ViveMejorBebeMenos

NO DEJES QUE EL

ALCOHOL SE CRUCE
EN TU CAMINO

& &
e men®

P 98.6K views 0:09/0:13 <p 7

11:00 PM - Nov 25, 2021 - Twitter Web App

on PAHO's Twitter channels

OPS/OMS &
@opsoms

El consumo de #alcohol afecta tu salud de muchas
maneras y se ha relacionado con enfermedades
cardiacas, derrame cerebral, enfermedades hepaticas
y problemas digestivos.

Descubre exactamente como el alcohol afecta tu salud
paho.org/es/campanas/vi...

#ViveMejorBebeMenos

ATT135 D

P 314.7K views

10:27 PM - Nov 16, 2021 - Twitter Web App

OPS/OMS &
@opsoms

Cada afio mueren en las Américas ® 379,000
personas por causas relacionadas con el alcohol Y

Los gobiernos pueden proteger a sus ciudadanos de
los efectos nocivos del alcohol, siguiendo estos pasos

paho.org/es/temas/alcoh...

#ViveMejorBebeMenos

P 86.3K views

0:02/0:1 x

3:42 PM - Nov 12, 2021 - Twitter Web App




Twitter Audience Insights

Gender Breakdown (i) Age Breakdown ()
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How did #LiveBetterDrinkLess perform on Facebook?

e

PAHO posted
#LiveBetterDrinkLess

content more
than 25 times

on B.

#LiveBetterDrinkLess
posts directly reached
over 1.5M people.

#LiveBetterDrinkLess
posts generated
5.9K engagements
(likes, comments,
shares).

Campaign video was

watched 1.3M times.

@ PAHO-WHO @

&4 December 28,2021-Q

No permitas que el alcohol (1 te impida disfrutar de la compafiia de
amigos y familiares.

Obtén ayuda hablando 4@ con Pahola, |a especialista en salud digital
de la OPS sobre el consumo de alcohol.

Este afio ten unas #FiestasSaludables
https://www.paho.org/es/alcohol/pahola

See Translation
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Top #LiveBetterDrinkLess posts on PAHO Facebook page

T El consumo de alcohol T afecta tu salud de
muchas maneras y se ha relacionado con presion

arterial alta %, enfermedades cardiacas, derrame
cerebral, enfermedades hepaticas y problemas
digestivos .

® Descubre exactamente cémo el alcohol afecta
tu salud. Visita ¥ https://www.paho.org/es/
campanas/vive-mejor-bebe-menos
#ViveMejorBebeMenos

PAHO-WHO @
[ er 12,2021 - @

¢Qué es una bebida estandar = ?

—

# Una bebida estandar tiene 10 gramos de alcohol puro... mira £J

Visita & https://www.paho.org/es/campanas

Mej

{Qué esuna
bebida estandar?

10 gramos de alcohol en
cerveza de 5% = 250ml

PAHO-WHO @
ember 28, 2 Qo

No permitas que el alcohol

te impida disfrutar de la compaiiia de amigos y familiares.

Obtén ayuda hablando 4 con Pahola, la especialista en salud digital de la OPS sobre el

consumo de alcohol.

Este afio ten unas #

https:/www.paho.org/es/al

PAHO-WHO @
November 9, 2021+ @

% El consumo de #alc afecta tu salud de muchas maneras y se ha relacionado con
presion arterial alta @, enfermedades cardiacas, derrame cerebral &, enfermedades
hepéticas y problemas digestivos

¢ Descubre exactamente como el alcohol afecta tu salud aqui (3

ht w.pah: s/campanas/viv ejor-bebe-menc




How did #liveBetterDrinkLess perfofm on Instagram?

@

PAHO posted
campaign content
16timeson IG
channel.

@
The posts
generated 10.3K
engagements
(likes and
comments).

#LiveBetterDrinkLess
animations
generated around
852K views.

The campaign video
was watched around
246K times.

#LiveBetterDrinkLess
directly reached
920K people.
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TTe_Paid Game

The campaign implemented paid tactics to drive people to PAHOLAS landing pages and to raise
awareness around the health and social issues linked with alcohol consumption.

Paid components brought the following benefits to the #LiveBetterDrinkLess campaign:
 Highly detailed targeting tactics to reach specific audience groups and intended countries
 Drive audiences to campaign website and Pahola’s page to increase engagement

* Increased performance of organic content

» Accessto abroad set of analytics and insights




The Paid Game — Highlights
@

Over 60K campaign

107M impressions
+ 333K clicks

1.6M campaign

page & Pahola’s _ :

landing pages Over 177K Pahola’s through DV360 video views
sessions through landing pages sessions + ads. generated by adson
Facebook & 554 “Let PaholaHelp You Twitter, Facebook &

Today” clicksgenerated Instagram.

Instagram ads. by DV360 ads.

" 6.7M impressions
generated through ads
on Twitter, Facebook &
Instagram.

Top engaged countries:
Argentina, Colombia
and Venezuela.

dick-Trough Rate (CTR):
1,06% - Banner DVV360 ads
1,42% - BB & IG ads.



CONCLUSION

* The campaign surpassed all expectations in terms of reaching an
audience in the Americas and globally

* All materials are ‘timeless’ and can continue to be used, freely

* They provide the background for our new campaign for 2022, which
will be focused on alcohol policy (SAFER in particular)

* Paid ads made a difference!
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