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Alcohol Marketing Expert Network 2015-17

Experts from Europe, Australia and the US
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• Research has found that alcohol marketing 
− Is appealing to children
− Influences their attitudes
− Encourages their drinking
− Has a cumulative effect
− Shapes perceptions of what is normal

• Self-regulation is failing

• Recommended that Scottish 
Government
− restrict advertising in outdoor and 

public spaces and in print publications, 
and end sport and event sponsorship

− work with UK Government to restrict 
advertising on TV, in cinemas and 
online. 

Alcohol Marketing Expert Network 2015-17
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Scottish Government Framework Commitments
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Expanded populations of interest

•Children and young people
•People with (or at risk of) an alcohol problem
•General population 
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The 4 Ps of marketing

Product
•

PricePlace

Promotion
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Literature review
• Looked at the impact of marketing on 

those with alcohol dependence, 
hazardous and harmful drinkers, and 
those in recovery. (Only 11 studies).

• Taken together, an effect is likely

• Influences on positive 
alcohol-related emotions and 
cognitions and alcohol craving, which 
may translate into consumption

• Perceived to act as a trigger by 
people in recovery from alcohol 
problems and pose a risk to recovery

• This should be a concern for 
marketing regulators

• More research needed
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Case study research

• 7 European countries: Estonia, 
Finland, France, Ireland, 
Lithuania, Norway and Sweden

• Lessons
✔ Restrictions are possible
✔ Be bold
✔ Gain public and political 

support
✔ Evidence
✔ Prepare for challenges
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What people say…
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Human rights-based approach

Health

Free from exploitation 

Privacy

Life, survival and development

UN Convention on the Rights of the Child (UNCRC)

International Covenant 

on Economic, Social and 

Cultural Rights (ICESCR)
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International focus

• General recommendations 
for any country wishing to 
take action to restrict 
alcohol marketing

• Recommendation for WHO 
on how it can support 
countries to do so

• Specific recommendations 
for Scotland
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Benefits of international collaboration

• Adds credibility to the policy 
recommendations of a national advocacy 
organisation

• Enables access to valuable expertise

• Assists with identification of policy 
interventions in other countries

• Widens reach

• Contributes to efforts to deliver a 
Framework Convention on Alcohol Control 
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Thank you

Nicola Merrin, Policy and Research Manager
nicola.merrin@alcohol-focus-scotland.org.uk 
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