


As required by the Alcohol Policy 19 Conference, 
I/we have signed a disclosure statement and note the 

following conflict(s) of interest:

In 2019 Recover Alaska accepted $2500 from a regional 
chain retail outlet for our educational alcohol sales tax 

campaign. 

In 2020 we created a policy prohibiting acceptance of funds 
from the alcohol industry.
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Why a tax? … because taxes 
work!
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What exactly are “alcohol taxes”?

Excise Tax

• Levied on volume (gallons)

• Paid at wholesale (distribution)

• Paid by manufacturers and 

distributors, not retailers

• Typically a per-gallon tax.

• Higher tax rate for 

higher-potency (% ABV) 

products.

• Vulnerable to inflation: revenue 

collected decreases over time.

Sales Tax

• Levied on value (retail price)

• Paid at retail (point of sale)

• Paid directly by customers

• Typically a percentage of sale 
price 

• Usually same tax rate (%) for all 
products, onsite or offsite sales.

• Not vulnerable to inflation: tax 
is levied on current value.

These are two primary ways governments tax alcohol.



Typical Mix of Taxes on Alcohol
Taxing Body Tax Type Notes

Federal Excise • Last raised in 1991
• Significant tax break 2018, 

made perm. 2020 (TCJA, 2017)

State Excise • Rarely raised or changed 
• Alaska’s increased in 2002

State General Sales 
(many states)

• Alcohol sales taxed like any 
other retail sales

State Alcohol Sales 
(some states)

• Some states have higher % rate 
or special sales tax

Local (City, 
County)

Sales • Usually on general sales
• Sometimes special tax



After-action analysis



We lost because of $340k of this





Polling



We called our friends

https://healthcareforall.com/get-involved/sixsteps/


We found our Assembly champions



We dedicated the revenue

1. Public Safety

2. Prevention of Child Abuse, Domestic 
Violence, and Sexual Assault

3. Treatment & Prevention of Mental 
Health/Substance Misuse and 
Homelessness Services

Anticipated revenue $11M - $15M annually



Cannot be changed without 
a vote of the public

Annual mandatory reporting

Cannot supplement current 
funding

Public process determines 
utilization

We wrote in regulatory boundaries



Supporters





Anchorage Education Association
25 February 2020

Anchorage Proposition 13

Result Votes Percentage

✔Yes 35,562 51.24%

No 33,835 48.76%

2020 Election results
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and will meaningfully reduce the issues voters prioritized in the ballot measure

Frequent involvement with 
police, corrections

Domestic violence, sexual 
assault

Child maltreatment Unsheltered homelessness Deaths of despair

will help us address…

Poverty
Partner and family 

violence
Homelessness Unemployment

Mental health 
crises

Substance misuse
Perceptions of 

safety

Focusing on…

Dismantling 
systemic racism

Healthy babies, 
kids, and 
families

Healthy 
relationships

Affordable 
housing

Education and 
career prep

Good jobs
Behavioral 

health issues
Thriving 

neighborhoods



Key takeaways

1. Polling won us the 
election.

2. Share control and 
share the burden.

3. All hands on deck 
priority.
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